GRADO: ONCE - AREA: INGLES - IE DARIO ECHANDIA OLAYA - SECUENCIA DIDACTICA

PROPOSITO:

GUIA 4 119 : GOOD AND BAD MONEY MANAGEMENT
Expresa de manera oral su punto de vista acerca de un tema controversial previamente estudiado.

MOTIVACION:

" MONEY DOES NOT BUY HAPPINESS ... BUT IT HELPS YOU TO REACH IT "

EXPLICACION:
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EJERCICIOS:
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T e g eLrEE

1. 3ems pEqRls say Mr. And M. streng are tiiffy. They deni sRend toe mueh,
and gy, always Dave mengy. in the bankfora rainy.day.

IWr..20d, Ms S1rong.

2.andiew.sRlnE 2 smallsalany buihes @ big spender so e iz always, qutof

cash.
Andrew

|
3. The Mlsqos spend sysnyihing they. sarn and havs almestno savingsin g

bank

The Wilsans.

=
($
4. When Katherine's sredit card statemens comes gach menth. she.writes a..
[}

check for the full balance.
) Katherine

5. 3am..a6ks If she thinks meney. srews. gn.tres. He can t remember whers e
spent. this week's allonance.
Sam

6. Exery.menth. Melanie pays 2 105, 0f interest, and a late feg o0 her credit card. |
Bill. 3she cant.slssRat night Becauss of 3l that delbt,

Melanie

RRANAS

7. Martha.20d. Bill have svervhing they nged and never spsnd more than
they. sam.

B. Sally.always. knows whers they gess Rwsnoday shewrites down evendhing

she.has houeht.
Sally

READING COMPREHENSION ICFES EXERCISE:

Read the selection. choose the word or phrase that best completes each statement:
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Compulsive Shopping: the Problem and the Solution

In the last hundred years, the way in which we consume material goods has changed radically
for our grandparents, shopping was for buying things that were necessary to satisfy physical needs, ‘In::in'r.

. although we continue to buy necessities, we now ... ; ndditionally to indulge ourselves in
lu “:‘?T‘r such as expensive gym shoes or the latest electronic and t;-gitm technology. ............... , shopping
it=ell has for many of us become entertainment. While there is no harm in being mmﬂmm‘;’ some people
have urortunately gone entirely overboard, ............... for most people an occasional indulgence may
causa them to come up a bit shori at the end of t:a month, for others spending becomes a catastrophe

with extremely troubling consequences. Such people cannol resist templation, and they often buy marely

to acquire. Then ...... ey do they find themselves in considerable debt, but they sink into psychological
distress Ay Recent studies suggest that extreme impulse buying is on the increase, affecting an
estimated 5 to 10 percent of the adult population in many countries. ............... , what can or should be done
about this growing worldwide problem? Some say that ............... mmpullsiva shoppers shop to avoid or hide
their feelings of anxiety or loneliness, the only way to r.:r.':mi:u?uiI the problem is with psychological counseling
and self-awareness. st experts, problem shoppers need to learn that “you can't buy happiness.”
1 A Likewise B To begin with C Secondly D Similarly
2 A whereas B furthermore C in contrast D following that
3 A entertain B travel C work D shop
4 A Third B Least importantly C Secondly D Even though
5 A Because B When C Finally D Whereas
6 A while B furthermore C not only D in addition
7 A since B as well C didn't either D however
8 A Finally B For instance C Therefore D For one thing
9 A yet B hecause C like D however

10 A According to B Whereas C In contrast to D Not only

EVALUACION:

30% Asistencia y Participacion en los grupos.
30% Realizacion de las actividades de la clase y Tareas de Afianzamiento.

40% AAUTOEVALUACION
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